1-2-3 Websites
~ Powerful WordPress Websites in 3 Easy Steps ~
*** VERY IMPORTANT *** - Before you read ANY further, I highly
recommend that you sign up for the “K.I.S.S. Websites” e-mail list. This
guide is definitely a work-in-progress, with many updates to come, and I
will be sharing those updates (along with info on related projects etc) via
that list. With that out of the way, let's dive in!
This guide is meant as an introduction to DIY website creation. If you follow
the steps outlined here, you will end up with your own fully-functional
website – a powerful and flexible site with more potential than many of the
websites people pay $100's or even $1000's to have created for them. And
to top it off, you'll even have a cool new skill under your belt!
OK - let's start by looking at the “3 Easy Steps” of website creation
(covered in this guide)
1) Choose and register a domain name
2) Sign Up for a Web-hosting account
3) Install WordPress
Yep, that's it. Of course, that's not the end of the story. Website creation is
an ongoing journey. Obviously there is more involved in developing a site
that's going to help you achieve your goals. You do need to add content,
attract visitors, and figure out how generate revenue (assuming that's part
of the game-plan).
While it is beyond the scope of this report to cover every aspect of
developing a successful website, we will definitely spend some time looking
beyond the basic “1-2-3” towards the end of this guide (and again, you can
expect to see a lot of additional content added over time as well).

OK - let's now look at each of our main components in more detail.

1) Domain Names

~ Estimated cost: $10-$15 per year ~
The domain name acts as a unique web identifier (typically for some sort of
website). It consists of the name itself (eg. Nike, CNN, Ebay, Google), plus
a domain name “extension” (eg .COM, .NET, .ORG etc). There can only ever
be ONE domain name + extension combination – for the obvious reason
that if there were multiples of the same domain name it would create
conflicts when people try to access the website associated with that
domain.
Domain names aren't quite the same as web addresses (also referred to as
URLs), but they are certainly the key component of any address (at least
the sorts of web addresses most of us are familiar with).
To illustrate, the URL of the Nike website is http://www.nike.com/. So you
can see that each domain needs "http://www." in front of it in order to
make it an actual URL (well OK, the “www.” isn't actually critical – but no
need to get hung-up on tiny details like that).
There is of course still more needed (#'s 2 and 3 outlined in this guide) in
order to have your own website pop up when people visit the URL though!
Choosing your domain name will depend on multiple factors. Here is a brief
overview to help explain/illustrate what I mean.
Considerations When Choosing a Domain Name
1) Business/Organization/Project Name – if your website will be for

a business/organization/project, naturally it would make sense to
incorporate this into your domain name if at all possible. Depending
on the name, you may need to be at least somewhat flexible, though,
since many domain names are already registered.
Let's say, for example, that you own a business called “McDonald's
Flower Shop”. For obvious reasons, there is NO hope of you being able
to secure the name mcdonalds.com, or any of the other versions (i.e.
with different extensions). In this case it will be more realistic – and
just generally make more sense - to try and secure a domain name
like “mcdonaldsflowershop.com” or “mcdonaldsflowers.com”.
In a minute I'll explain why it's important to choose a name that has

the “.COM” version available.
2) Keywords – if you are creating a website focused on a particular

topic/niche, choosing related keywords for your domain name would
make sense. As with the business/project name approach, you'll likely
need to be fairly flexible, especially for topics that are very popular.
For most topic areas, available single-word domains are virtually nonexistent, and even decent two-word domains are becoming
increasingly difficult to find. If you'd like to get some sense for the
popularity of a given keyword – in terms of how often it is searched
for on the Google search engine – I recommend using the Google
Keyword Tool: https://adwords.google.com/ (NOTE: unfortunately,
this tool can now only be accessed by those who have set up a Google
Adwords account. You may want to try something like
http://www.wordpot.com/ instead)
Don't get too hung up on the actual numbers, but rather focus on how
different terms compare to each another. For example, the term
“Garden Furniture” is shown to have a global monthly search value of
74,000, while “Garden Shed Designs” is only 3,600. Compare both of
these to the term “Football”, which has 1,500,000 global monthly
searches. It all comes down to how often people search on Google
using these terms. The more searches for a term, the less likely you'll
be able to secure the “.COM” domain name version of that term.
We'll talk more in a minute about various ways around this though.
3) Branding – creating a unique, preferably short and memorable,

domain names definitely has it's advantages. This probably helps to
explain why you see so many silly sounding names for sites on the
web (eg. Weebly, Snapdo, Squidoo, Zappos etc). As you might
imagine, shorter gibberish names are far more likely to be available
as domains than actual English words. This is definitely a case where
you would want to come up with the name, and make sure the
domain is available before actually starting the business/project etc
(this is a good rule of thumb in general for all those who don't already
have a business set-up).
I've always had a lot of fun brainstorming domain names, so don't hesitate
to drop me a line if you're not really sure how to proceed (but make sure to
provide me with some details about your project).

Checking Availability of Domain Names
There are many different domain look-up tools available online, but my
personal favorite is called “Psychic Whois”.
http://www.psychicwhois.com/
This free tool is great for quickly testing the waters, and also for getting
some ideas for other alternatives when your desired domain name is not
available. Going back to our “McDonald's Flower Shop” example, if we type
in “mcdonalds” we'll see that every extension listed is taken for that name but as we continue to add letters new possibilities open up. It looks like
mcdonaldsflowers.com is taken, but mcdonaldsflowershop.com is not (at
the time of this writing). If I owned a business with this name, that would
definitely be an acceptable, if not ideal, domain and I'd grab it in a
heartbeat.
In the case of a shorter business/organization/project name, you may need
to add one or two additional words in order to find something available. If
your business name was actually “McDonald's Flowers”, you might need to
settle for the mcdonaldsflowershop.com domain.
You might naturally wonder about other extensions. What about
mcdonaldsflowers.net, for example? My personal recommendation is to aim
for the “.COM” version as much as possible since this is THE extension
most often associated with the web. If someone tries to type in your web
address from memory, there is a decent chance they'll try the “.COM”
version, meaning they'll end up on another person's website (perhaps even
a competitor) if you don't own it.
This isn't always a huge deal – especially in the case of smaller projects –
but if you are attempting to establish a unique, professional presence and
you don't want to be confused with anyone else, you're probably best to
stick with the ones that have the “.COM” version available.
One exception might be in the case of a site catering to a specific
geographic location. For example, something like “OntarioTourism” would
likely work better on a “.CA” (Canadian) extension than on a “.COM” (still a
good idea to secure the “.COM” if it's available though).

Another example would be if you were creating a site for some form of
organization. As you might guess, using a “.ORG” extension in this case
would probably be ideal (but as always – it's never a bad idea to at least
secure the “.COM” version if you can. It can easily be re-directed to your
other domain).

Where to Register Your Domain
If you don't have any domain names registered yet and you really only plan
to register one in the immediate future, simply registering it at the same
time you sign up for hosting is not a bad idea (virtually all hosting
companies also offer domain name registration as an option). My personal
preference, though, is to register ALL my domains via one provider, and to
keep them separate from my hosting accounts. I find it much easier to
keep track of everything that way – plus, it just so happens that I prefer
one company for domains and another for hosting.
1&1 is my preferred domain name provider. Their pricing is great, they
offer private registration* as a free add-on (normally costs extra), and they
have an auto-renew feature. This last one used to annoy me since they
didn't notify me when domains were being renewed, but they have since
changed their policy on this and you receive an email in advance so you
can decide whether or not you want to keep a particular domain. The
feature itself is actually really helpful for your important domains, since
the LAST thing you want to have happen is for your domain to expire and
to then have someone swoop in and take ownership of it (and if you think
they'll be nice about it and give it back or sell it for cheap, you'll likely end
up sorely disappointed).

*When a domain name is registered in the usual manner, much of your

registration information becomes publicly available via the whois database
(do a search on http://whois.net/ to see what I mean) – unless you
register privately.

Let me now actually walk you through the process of registering a domain
with 1&1. NOTE: 1&1 seems to constantly change their domain sign-up
interface so you may see something slightly different. These instructions
should still help you get through the process (and as always – email me
anytime if you need assistance).

ALSO – as touched on already, if you really only see yourself needing a
single domain name in the foreseeable future (or you at least want
to keep things simple for now) feel free to skip down to the section
of signing up for web-hosting, since you'll be able to register a
domain when you sign up for your hosting account.
STEP 1 – head on over to 1&1 (you may want to visit the country-specific
page if you are outside of the U.S. - but I am in Canada and was still able
to use their main .com site, so I don't think it's mandatory). Look for the
box where you can enter the name you're interested in. If all else fails,
simply click on “Domains” and then “Domain Name Registration” (upper
navigation).

STEP 2 – Enter the name you want, and check off the desired extension
(remember my recommendation for always securing the .COM version if at
all possible)

STEP 3 – You'll be taken to a page with a list of similar domains (I have
only shown the top section of the page in the image below). It should say

“available” next to the one you want (I'm assuming you will have
determined this ahead of time with Psychic Whois). If there are other
versions you want to secure at the same time (eg. the .ORG and .NET
versions if you really want to avoid having people moving in on your
territory) – by all means go for it. But this is definitely something you can
do later as well. The most important thing is just to get the ball rolling.
Once you're happy with the selections, press “continue”

STEP 4 – The next page often confuses people since there are all sorts of
options, and it's hard to tell what you are supposed to select. Keep in mind
the fact that 1&1 doesn't make all that much money from domain name
sales – so they really try to get you to buy other products and services at
the same.
Once you get the hang of it, it's not hard to navigate through the clutter.
In this case, look for the “Just register now” section up near the top (circled
in the next screen shot)

STEP 5 – You'll now see another page with an attempt to get you to buy
more. Make sure to select the “No thanks...” button at the bottom, NOT the
“Continue” button

STEP 6 – What's hilarious is that I ended up falling prey to this myself
when I was registering this domain (I must have accidentally clicked
“Continue”). Of course this makes for a valuable lesson (yeah, yeah that's
it)! lol
Make sure to ALWAYS examine your shopping cart items and total price
carefully before checking out!
If you have more than you want, simply click on the little trash can next to
the item you don't want.
Select the “Continue” button once you are ready to proceed.

STEP 7 – Assuming you are not already a 1&1 domain customer, keep the
“No” selected and then fill out the information accordingly. If you ARE
already a customer, I recommend selecting “Yes” and then using the login
info from your existing account. This isn't mandatory – but as I mentioned
earlier, it's nice when you have all your domains in one account, rather than
a separate account for each one.
**ALSO – if you want the private registration feature, make sure
you select the little check box down at the bottom of the page!
(circled in the image below)**

For the most part I don't bother with private registration anymore. There
has been some talk of Google (and search engines in general) frowning on
this practice since it's kinda like you're trying to hide something. If you
have a business or organization name and a mailing address apart from
your home address, just use that (if not, you may want to rent a mailbox at
the UPS store or local post office). As always, don't get TOO hung up on
any of this. The key is to keep things moving along – you can always go
back and make changes later.
STEP 8 – Accept the terms & conditions and complete the order!
You should then see a screen like this:

You should receive an email from 1&1 confirming the order and telling you
where to login to your domain name control panel – make sure you keep
this information handy since we'll need to adjust the “nameservers” once
our hosting account is ready to go (don't worry – it's very easy to do and
I'll walk you through it a bit further along).
On that note, let's talk about...

2) Web Hosting
~ Estimated cost: $5-$15 per month ~
Of our three key website components, this is obviously the most expensive
(especially over time), but the importance of good hosting cannot be
understated! Let's start with a look at “free” hosting and bargain hosting
so as to provide some perspective.
There are plenty of providers out there more than willing to “host” (if you
can call it that) your website without charging you a penny. One common
variation of this could involve starting up a site/blog on a bigger site like
WordPress.com (not to be confused with WordPress.org – we'll revisit this
again when we start talking about WordPress as a website building
platform), or Squidoo, or Hubpages, or Typad or...OK, you get the drift!
In all of these cases (with some exceptions we'll touch on in a minute) you
wouldn't even purchase/use a domain name at all, since your site would
actually be on their domain – it would appear something like this:
http://www.mysite.wordpress.com/ (where the name you chose would
replace “mysite”) or http://www.mysite.typepad.com/, or in some cases
the site will appear as a directory of the domain – eg
http://www.squidoo.com/french-macaroon/ .
Regardless of where your “site” actually sits, there should be one glaringly
obvious issue with this type of approach...that's right - you are essentially
helping SOMEONE ELSE build their website!! The folks at WordPress.com
and Typepad.com and Hubpages.com and Squidoo.com (etc etc) absolutely
love having people build pages on their sites. Why? Because it draws in
loads and loads of free web traffic (ie “eyeballs”) and helps them to
generate millions of dollars in advertising revenue as a result. If that's not

enough of a kick in the rear – consider this...it is their website - not yours so they get to make the rules. If they don't like what you are writing about
(i.e. you violate their terms of service), they can shut you down any time
they want.
Now – getting back to the “exceptions”. Increasingly, there are options
available to actually host your domains/sites via some of these providers.
This can actually cost money (eg Typepad), or still remain completely “free”
(eg. Weebly) – but my advice remains the same. STAY AWAY from them!
Ok, let me tone that down a bit by saying that some of these platforms can
be excellent for testing the waters a bit, or simply putting together a basic
little temporary site – OR as satellite sites for your actual site (don't worry
if you have no clue what that means – not really important at this stage) –
but if you want to create websites for important projects or your
business(es), and you just generally want to be in full control over the
long-haul, a self-hosted website is definitely the way to go!
Oh – and speaking of control...and reliability for that matter, whatever you
do – please don't let a friend or family member talk you into letting some
friend of a friend's second cousin twice removed (who has his own
“servers” or “hosting company”) take care of your site(s)! Sadly, this often
seems to be a sort of default choice for those who want a website, but
don't know enough about all of this to realize there are much better
options.
Letting one person control everything is never a good idea at the best of
times (unless they are a very close friend or family member and know what
they are doing) – since you'll be in trouble if anything happens to them! I
don't necessarily mean getting hit by a bus either (lol) – stuff happens,
things change, people move on! I've heard some horror stories.
When you are the one in control, and you have a top notch, reliable
company taking care of the important technical stuff (like security etc) –
especially when you're using a killer platform like WordPress (as we'll talk
about in the next section) – you'll be unstoppable!
I know the “cost” aspect may still be a hang-up for some people –
especially when just starting out and/or creating websites for non-business
purposes, but it's every bit as important to also consider the “costs” when
you end up going down the wrong path.

Sure, you can get started with a “free” hosted site like Weebly just to get
the ball rolling – but what happens when, at some later date to come to
realize that it just doesn't have the flexibility and functionality you need (or,
in the case of the site of some person's server, what happens when they
pick up and leave town without letting you know)? How much of a “cost” is
there associated with starting all over again from scratch?
Anyway – I don't want to beat this one to death, but believe me when I say
I've seen plenty of examples of people wasting hours upon hours (upon
hours) of valuable time building up a site, only to then either lose it, or to
realize that they would need to start from scratch somewhere else in order
to create the sort of site they're after.
As far as paid hosting goes – there are of course countless choices there as
well, and not all of them are created equal. Over the years I've tested out
various providers, and I've been disappointed more often than not – even
with companies that others have raved about! One company HAS, however,
risen to the top and stood the test of time – and they are now the ONLY
hosting company I use (at time of this writing anyway)!
That company is Hostgator!
They are very reliable, their support is excellent (you can reach them
literally ANY time you need to), they offer great functionality, and they are
very affordable!
Ok, let me walk you through the process of getting signed up with
Hostgator:
STEP 1 – Head on over to Hostgator.com. If you follow that link you should
be taken directly to a page that says “Unlimited Web Hosting”, but even if
you don't, the “Web Hosting” button in the upper navigation will take you
where you need to go. NOTE: like 1&1, Hostgator often changes the
appearance of its website, so don't be alarmed if you don't see the EXACT
same design etc that's pictured in the screenshots below.

STEP 2 – If you want a recommendation from me, I'd suggest starting with
the “Baby Plan”. “Hatchling” has some limitations (such as only allowing
you to host one website), and the pricing isn't actually that much better
when all is said and done. I've had a “Business” account before, but found
that the few additional features (which I didn't really end up taking
advantage of anyway) didn't justify the cost difference. What's great is that
Hostgator makes it pretty easy to upgrade/downgrade accounts whenever
you want – so you can always switch over to another type of account as
your needs change.

STEP 3 – you'll next either register a domain name with Hostgator OR
enter a currently-owned domain name in the box on the right-hand side of
the page (eg if you already registered with 1&1). Again, if you really don't
see yourself creating more than one or two websites, simply registering
with Hostgator is fine. They tend to be a bit pricier (I think $15/year or
something like that), but the one key advantage to registering at the same
time as signing up for the hosting is that you won't need to mess around
with changing the “nameservers” of your domain since Hostgator will just
use the ones for your new hosting account! (But as you'll see – changing
nameservers is a piece of cake anyway)

STEP 4 – decide what sort of hosting term you want to sign up for. I'll be
honest – I've never been big on paying a lot of money for something
upfront, so I just tend to go with the monthly plan. It costs more money
over the long haul (about $10/mo for Baby Plan) but I just prefer to have a
small monthly expense rather than a BIG yearly etc charge. It really just
comes down to your own personal preferences. If you are looking to save
some money and you don't mind the big expense all at once – by all means
go for it.
One thing to keep in mind is the fact that all discounts are applied to the
first invoice – so if you go with monthly, it will only be say 20% off that first
month. Just below that section you will choose the username and password
you want for your hosting account.

STEP 5 – next you move to the next section (same page) and fill out your
billing information

STEP 6 – Look over the final tally to make sure you only have what you
intended to sign up for. NOTE: like 1&1, Hostgator may try to sneak in
some additional products while you're not looking (lol) – perfectly helpful
stuff, but you really don't need it. Make sure to un-check anything you
don't want.

STEP 7 – Once you are satisfied that you ONLY have what you want, agree
to the terms and conditions, and click the “create account” button.
You should next receive an email from Hostgator with important account
information

Three key pieces of information will be your: 1) Login credentials, 2)
Nameservers and 3) The location of your cPanel.
Regarding the address for your cPanel, if you registered your domain
elsewhere it will likely look something like this:
https://gator276.hostgator.com:2083 (an example used for illustrative
purposes – yours will be different). Once the domain is connected with the
hosting account (OR if you registered the domain when you signed up for
the hosting), the address will be something like this:
http://www.YourSite.com/cpanel/.
Just something to keep in mind.
Moving on...
I'll now show you how to change the nameservers in your domain name
account (ONLY applicable if you registered your domain separately), and
while we're at it, I'll show you how to quickly set up an e-mail account for
your site – one that redirects to your preferred e-mail account (the one you
use the most).
Lets head on back to 1&1 – and look for the “Login” link up in the top right
corner of the homepage.

You will then see where you can login. As it says on the page, you can use
either the account number or the domain name as the “Customer ID”.
Hopefully you kept that password in a safe place! :-)

Inside the 1&1 control panel you will then click on the “Domains” link
(circled below).

This should take you to a page where your domain is listed

You will then check the box beside the domain name and click the “DNS”
button (it cannot be selected until the domain is selected). From the drop
down menu select “edit DNS settings”.

On the next page, under “Basic DNS Settings”, select the drop-down menu
for the Nameserver. Aside from “1&1 name server” you SHOULD see “My
name server” as an option. If only the 1&1 nameserver is an option, you've
likely tried to make the change too quickly after purchasing your domain.
Give it another few hours and try again.

Once you select “My name servers” the “Advanced DNS Settings” section
should look different. You should now see spots where you can type in your
own nameservers (see image on next page). Again – these are the
nameservers Hostgator sent to you after you ordered your hosting account.
They typically look something like ns23.hostgator.com, ns24.hostgator.com
(again ALL numbers listed here are purely for illustration – make sure you
use the ones given to you!)
NOTE: As you can see in next the image, you will put the one with the
lowest number in the “Primary name server” box, and the next one goes
into the “1. Secondary name server” box. There are more than two spots
available since some hosting companies have more than two nameservers
associated with their accounts.

Next, you just press OK and you are done!
You should expect to wait at least a few hours before the domain
name fully connects to the hosting account (or in technically terms –
for the “nameservers to fully propagate”) - but while we're waiting, let's
head on back to the hosting account, where I'll first show you how to
create an email account (and forward the address), and then how to install
WordPress (don't worry – we'll talk about website creation in general before
I force WordPress on you! Lol)

cPanel
cPanel is the administration panel used for your Hostgator hosting account.
Numerous hosting companies use cPanel – and assuming you're not
interested in signing up with Hostgator, I recommend that you at least
choose a provider that offers cPanel. Apart from being user-friendly (by
hosting admin standards – haha) – you'll have a wide range of cool tools at
your fingertips. That said, there are really only a very small number of
them I actually use.

One quick thing to mention before we move on. When you login to your
cPanel for the first time you will likely be inundated by various messages –
one will probably be the “wizard”, offering you a tour (or something like
that). Feel free to check that out if you want an overview of cPanel. You
may also see one or more pop-ups for different products (as I write this,
they seem to really be pushing hard for people to sign up for the “Site
Lock” service). Simply click the “No Thanks” link or the little “X” to close
the box.
On to email accounts...
If you look part way down the main cPanel page, you should find a section
called “Mail”. Just look for the “Email Accounts” icon inside this section and
click on it

NOTE: I am assuming here that this is the very first website you are setting
up for this hosting account. If, on the other hand, it's a new site in an
existing account (referred to as an “add-on”), you will need to go through
the process of creating an add-on domain before you can create an e-mail
account (or do anything else with your site for that matter). Feel free to
email me if you need help creating a new add-on domain in an existing
account.

Creating an email account is very straight-forward. Start by deciding on a
name (the email address will be “name@yourdomain.com”). You can use
your first name or whatever else you want – I don't recommend using
something typical like “info” though, since that one gets used a lot – and
spammers know that - so there's a greater likelihood of receiving spam on
an account like that.
Next, you select your password (the more complicated, the better as the
little indicator will show you).
Lastly, you decide on the space to allocate for the account (if it's an
important one I will typically select “unlimited” - otherwise, perhaps 500
MB or so), and click “create account”.

OK – now it's time to create a forwarder. NOTE: This is not a critical step to
take. If you are more than happy to login to your hosting account every
time you want to view your email you can just leave it as-is. I personally
prefer to forward ALL my email accounts (and I have a LOT of them) to my
Gmail account since it makes it a lot easier to keep tabs on everything that
way (you can even create different “labels” and folders inside of Gmail to

help you stay organized).
Assuming you do want to forward the address...
Head back out to the main cPanel screen (the little “Home” icon up in the
top left corner - visible in the previous image - will always take you back
there) and look for the “forwarders” icon in the mail section and click on it.

On the forwarders page look for the button that says “Add Forwarder” and
click it. (I have quite a few forwarders set up in the account I was using for
the screenshots – hopefully you understand why I've blacked-out that
part!)

On the next page you will enter the name of the email address you just
created, and then select the email address to forward it to. Once again,
you'll click “Add Forwarder”...and you're finished! You can do this for as
many email addresses as you want (and speaking of which, with Hostgator
you can create as many email addresses for each domain as you want –
some hosting providers DO have limits on this sort of thing though)

NOTE: If you are not already using Gmail, I highly recommend you set up a
free account. There are all sorts of cool things you can do with it, including
– as mentioned - filtering all your e-mails into different folders and replying
to emails with your actual website address! (i.e. Even though it's inside
Gmail, I could technically write emails that look like they are coming from
“michaeljordan@easyselfsufficiency.com”).

Accessing E-Mail Inside the Hostgator Control Panel
Just in case, I'll also explain how you can access your web-mail inside your
hosting account. If you are forwarding to another address this may not be
vitally important – but it's good to know nevertheless.
You start by heading back to the “E-mail Accounts” page (where we created
our new email account). Look for the account you created (or whatever
account you want to access webmail for if you have multiple addresses).
At the far right-hand side you will see a “More” drop-down menu. Click on

that and select “Access Webmail”.

NOTE: The “Configure E-mail Client” option is what you would choose if you
wanted to get your webmail set up with Outlook or some other similar email program. I don't ever do this myself (and it's kind of beyond the scope
of this guide) so I won't provide any additional info about that. Just do a
search on YouTube and I'm sure you'll find countless helpful tutorials on
setting up your account this way if this is something of interest!
Of the three options, I usually access SquirrelMail – but they are basically
all the same. To access your inbox you simply click on the logo or the “Read
Mail Using...” link below it.

OK – now it's time to get to the FUN part!

3) WordPress (WP)
~ Estimated cost: $0* ~
Before I get into the WordPress installation process, I think it's important to
provide some rationale for why exactly using WordPress is such a nobrainer when it comes to making websites these days.
Cost – WordPress is 100% free (*BUT, you may chose to purchase various
“premium” themes and plugins along the way – these are NOT mandatory
for creating a quality website though)! If you've ever priced web design
software you will know that some of these programs can cost $100's. Of
course, as we learned earlier, the fact that something is “free” doesn't
mean it's worth using (often the opposite in fact) – so, I better stack on
some other benefits...
Open-Source – What this basically means is that source code for the
program is publicly available. It's not proprietary. Whoop dee doo, right?!
This is actually fantastic because it has resulted in a MASSIVE user
community (millions upon millions – and growing). This in turn means
there are a lot of people working to create add-ons, and just generally to
improve the program. Even just the progress that's been made in a few
short years is incredible.
Powerful & Flexible – Once upon a time, it took some effort (and likely
some $$) to actually get WordPress to look and behave like a “real” website
– it was originally only intended as a blogging tool after all. But now, it's
basically a nice website right “out of the box”. Even when simply using one
of the default themes (we'll talk about themes later) that come with the
basic installation there are a lot of possibilities! But when you start adding
more plug-ins (another important term we'll look at in a bit) and/or other
themes the sky is the limit.
User-friendly – I'm not going to claim that if you've never created a
website in your life, doing so with WordPress will seem like child's play. But
as someone who has had NO luck trying to learn other programs and
platforms – let me assured you that with a bit of time and focus, you'll be
amazed by what you can do with WP!

Web-Based – Unlike a traditional website consisting of a series of html
files, images etc that are created offline and then uploaded to your webspace, WordPress is installed online, and is accessed online. So you can
basically work on your site from anywhere with a web connection. You can
even create new blog posts etc via email if you want!
Future-proof – I suppose nothing is really “future-proof” (who knows
what the future might bring), but if there was a horse to bet on in the
website building world, I'd say that WordPress would definitely be it! One of
the real frustrations with proprietary software is that, ironically enough
(since people are actually paying for it), it can end up being discontinued
and no longer supported. With really popular open-source software, this is
virtually impossibe! Sure, WordPress will change – and likely change a LOT
(it already has) – but you can rest easy knowing that you won't have to
worry about learning how to use a brand new platform every year or two!

OK – hopefully I've convinced you that this is a very valuable piece of
software, and worthy of your consideration! Let's now look at how to install
WordPress.
Installing WordPress (we're once again assuming you have cPanel hosting –
or at least similar functionality) is incredibly easy! Once logged in to your
admin interface simply scroll down and look for the “Fantastico” icon
(usually a little smiley face).

NOTE: You may also want to try “QuickInstall” for installing WordPress if
you are using Hostgator for hosting (this was a script-installation program
developed by HG). Initially I didn't like it - can't remember why now (lol) but it is definitely starting to grow on me. I've included the QuickInstall
method next, so you can decide for yourself!
In the meantime, let's get back to the Fantastico method...
When you click on the Fantastico icon you are taken to a page with a long
list of cool programs you can install – including WordPress of course.
(see image on next page)

When you click the “WordPress” link you will be taken to the installation
page. There you click on the “New Installation” link.

You will then be presented with a number of selections and boxes to fill in
(refer to image on next page).
The first thing you do is select the domain and (if applicable) the directory
to install it on/in. If you are just starting out and this is the first domain
you have associated with your hosting account you will only see the one
choice (in my own hosting accounts, each of which contain multiple
domains, I select from a drop-down list).
NOTE: If you already have a website and you simply want to install a
WordPress blog on the back-end you may want to install it in a directory. In
this case you simply enter the name you want to give the directory (eg
“blog”, “fishing-blog” etc) in the second box (after selecting main domain)
and it will create the directory automatically for you and install WordPress
inside. The address of the blog will then be http://www.yoursite.com/blog/,
where “yoursite.com” is whatever your domain name happens to be, and
“blog” is whatever you happen to name the directory.
Next we need to choose an admin name and password – this is the info we
will be using to login to our WordPress installation. I have two important
recommendations here:
1) DON'T use the admin name “admin”. Many others do this (and
yep I've certainly been guilty of it myself in the past), so it has
become a potential security hole since hackers simply need to guess
your password.

Speaking of which...
2) Create a complex password with letters (in uppercase and
lowercase), numbers and symbols . Don't worry, I will show you how
to make sure you don't forget it a bit later on.
Next, you simply decide what admin name you want your website visitors
to see (you CAN use “admin” - but I recommend something with a bit more
personality, such as your name or a nickname), enter your main email
address (we created earlier), the site title, and tagline.
NOTE: These last few details can ALL be changed very easily from within
the WordPress control panel, so don't sweat it if you can't come up with a
clever tagline etc on the spot.

Once everything is filled out, simply click on the “Install WordPress” button
at the bottom!
On the next page you click “Finish Installation”.

We're actually not quite finished yet.
This is now the point where you can do something to ensure you won't
lose/forget your complex password.
On the next page, down near the bottom you will see “E-mail the details of
this installation to:”
In the box simply enter your e-mail address (or the e-mail address of the
person you are creating the website for, if that's the case) and click the
“Send E-Mail” button.

That's it for the Fantastico installation method. Now let's look at...

The Quick N Dirty QuickInstall Method
As promised, here is a quick look at using QuickInstall (again – this may
only be available if you are using Hostgator) to install WordPress.
You will find QuickInstall in the same section as Fantastico.

Once on the QuickInstall page click the “WordPress” link.

NOTE: You MAY want to disable (uncheck) the “Enable Global Automatic
Upgrades” on that same page. We'll talk more about this in a minute.

On the WordPress page simply click “Continue”

The page where you enter your information (see next image) is somewhat
similar to the corresponding one inside Fantastico, but there isn't as much
to fill out.
You start by deciding what domain (and what sub-directory, if applicable)
you want to install WordPress on/in.
Getting back to the topic of “Global Automatic Upgrades” touched on a
minute ago, the reason I suggested disabling them (on main QuickInstall
page) is so that you can decide on a case by case basis if you want to
enable this (really only matters if you plan to install more websites and/or
other scripts available through QuickInstall).
As far as this particular installation goes, it's up to you to decide if you
want it to upgrade automatically. The advantage of having a WordPress
installation upgrade automatically is that you don't need to worry about
your installation getting out of date (which can mean “less secure”). The
potential disadvantages are that the brand new WP versions can be a little
buggy when first released (before widespread testing by users) – plus you
may end up with some issues with older plug-ins/themes etc not being
compatible with the latest version (don't worry – we'll talk more about
plug-ins and themes later on).
If you want me to decide for you (lol), I'll suggest enabling the auto update
function since it means you'll have one less thing to worry about with the

new website! If anything DOES “break” later on, it shouldn't be too difficult
to figure out what plug-in or theme is responsible and to remedy the
situation.

Next you are going to fill out the remaining boxes and click “Install Now”
NOTE: One of the differences between QuickInstall and Fantastico is that
you are not given the option of selecting your own password. I actually like
this since it forces you to use the ugly password they select for you (why is
this good, you ask? It means you won't get lazy and use your own lesssecure, easy to remember password). What's really cool, is that
QuickInstall automatically emails you your login info! (Remember, this was
a not-so-obvious option we had to specifically select with Fantastico).
By the way, you also are not given the option of selecting the tagline for
your website – but as we'll see a little later on, this is very easy to edit
from within your WP admin panel.

OK – whether you've decided to use Fantastico or QuickInstall for your
WordPress installation, congratulations are in order!
Assuming you have been taking action as you follow along in this guide,
you will now have a functional website!
Let's take a look...

OK, so it's pretty boring looking right now...but rest assured, there is a lot
of power and potential “under the hood”!
NOTE: When I first started putting together this guide, the “TwentyTwelve” theme was the default theme that was automatically activated with
all new new WP installations (don't worry if this is “Greek” to you – we'll
look at the topic of themes a bit further along). At the time of writing (this
note! LoL) a new default theme has been added (“Twenty-Thirteen”) - and
perhaps it will have changed yet again by the time you are reading this!

Bottom-line, don't sweat the small stuff!

WordPress (WP) – A Quick & Dirty Tour
You may be sick of my saying that “it's beyond the scope of this report
to...”, but alas, it's important to mention that this guide is not intended as a
comprehensive resource for learning how to fully develop a self-hosted
WordPress website. There are many excellent resources (including some I
am putting together myself) out there that can help you lower the WP
learning curve substantially.
That being said, I still think it's important to cover the basics!

Logging-In to Your WP Installation
If you installed WP on your main domain, you can find your login page by
going to: http://YourSite.com/wp-admin/, where “YourSite.com” is of
course replaced with your actual domain name. If you are wondering where
the “www” (typically present in a web address) went, hang tight – we'll talk
about that in a minute.
If you did install in a directory (eg. the /blog/ directory) your login page
would be found here instead: http://YourSite.com/blog/wp-admin/ (again
substituting in your own domain and directory names.

When you login you are taken to what's known as the “Dashboard” area.

From this central location you can access all other the other important
areas inside your WordPress admin panel. We'll talk about some of the key
sub-sections shortly.
Keep in mind, you can always get back to the dashboard via the big
“Dashboard” button in the top left-hand corner (see red arrow in next
image).

Upgrading your WordPress Installation
IF you used Fantastico to install WordPress, something I recommend taking
care of right off the bat is upgrading your installation to the latest version
of WordPress. This is actually one of the perks of QuickInstall – you always
end up with the latest version. For some reason, when you install via
Fantastico you typically end up with a somewhat older version. Since there
can be security issues with older versions, it's not a bad idea to upgrade
asap.
IMPORTANT NOTE: You can also upgrade your version (at a later time)
inside Fantastico itself. I don't recommend EVER doing so. For one thing –
as mentioned – you are going to end up with a version somewhat older
than the latest release. Even more importantly, though, if you do upgrade

from inside the WP installation (as I am recommending) – going back and
upgrading again later inside Fantastico can really mess things up!
Don't worry if you see inside Fantastico that your installation is way “out of
date”. As long as you have been upgrading to the latest version inside WP
you are totally fine (these upgrades will NOT show up inside Fantastico). If
any of what I just said sounds like “Greek” and you need clarification, don't
hesitate to drop me a line!
*** Your installation is out of date if you see a yellow bar across the top of
your admin area with a notice saying “WordPress X.X (whatever happens
to be the latest version) is available, please update now”. ***

If you click the “Please update now” link you will be taken to a page where
you can very easily upgrade (see next image).
Clicking the “Update Now” button on that page is definitely the easiest way
to upgrade since it will let you do so automatically and very quickly. If you
download the software you will need to install it manually, which can be a
pretty daunting task for the uninitiated (and not something I plan to
discuss in this guide).

NOTE: If you are upgrading at some later date (i.e. after you have worked
a lot more on the website) I highly recommend that you back-up your
installation before proceeding with the update. Also note that you may
want to upgrade your plugins at the same time (you should see the option
to do so further down the same page) since some of them may stop
working if not compatible with the latest version of WP.
Again, I ALSO want to remind everyone that you won't likely see the
update request if you used QuickInstall (since it installs latest version) –
and you may NEVER see an update request if you checked off the
“automatic upgrades” box we discussed earlier.

WordPress “Settings”
There are two “Settings” areas I think are especially important to discuss –
the “General Settings” and the “Permalink Settings”.
General Settings Page
Remember back when I mentioned that we could easily modify the website
title, tagline etc very easily at a later time? Well, it's on the General
Settings page where you will find these various components. To get there
simply hover over the “Settings” tab and click on the “General” link.

On the General Settings page you will quickly see where everything can be
easily changed. With respect to the title and tagline, my recommendation is
to give it some thought, and come up with something you'll be happy to
stick with – since both of these will affect how your website is listed in the
search engines. The tagline in particular is something you'll want to put
some time/effort into since it can end up being included in your search
engine listing description. Just so you know, the one you see in my image
below is NOT what I would consider a good tagline, since it's probably not
descriptive/enticing enough to make people want to click my listing and
visit my website.
Aim to come up with something that describes your site (hopefully with
relevant keywords) really well, but without being TOO wordy!
Clear as mud?? Don't sweat it too much – just try your best, and feel free
to drop me a line if you want my advice!
OK – one other thing worth mentioning...
Remember my mention of our missing “WWW” from the web address? Well
I'll spare you a complicated technical discussion, and simply say that web
addresses with and without the “WWW” are basically the same. It just so

happens that the default WP site URL doesn't have it.

What I like to do, and personally recommend (although it's not critical) is to
add the “www” to both the “WordPress Address (URL)” and the Site
Address (URL)”.
Whatever changes you make on this page, be sure to finalize them by
clicking the “Save Changes” button down at the bottom.
NOTE: If you DO add the “www” and then hit the “Save Changes” you will
be logged out of your WordPress installation. This is because the admin
area will now be inside the “www” version of the site NOT the original
version. Simply log back in, and continue to use the “www” address of your
login page moving forward.

Permalinks
As the name might suggest, the term “permalinks” is a shortened version
of “permanent links” - and it refers to the distinct, never-changing URLs
assigned to all “pages” and “posts” (we'll talk about these in more detail
later on) on a WordPress website (can apply to sites created using other
content management systems as well – but we don't care about those now

do we?! Lol).
The main reason WE should care about permalinks - and specifically, the
format they appear in - is that they can have an impact on the userfriendliness of your website, and even how well it ranks in the search
engines.
In case you are wondering, the “Permalinks”...uhhh...link can be found at
the bottom of the same submenu (of the “Settings” tab) as the link to the
“General Settings” page. Once you're on the page, you can see that the
default permalinks structure in WordPress is pretty ugly. It looks something
like this:

http://www.easyselfsufficiency.com/?p=123
So, regardless of the title of a given page or post, the specific URL for each
one will be designated by a specific number.
This is neither helpful for your website visitors nor the search engine
spiders (again, please don't worry if ANY of what I am saying is “Greek” just focus on the specific steps I am recommending you take).
What we want to do here is switch over to a custom permalinks structure
instead.

The format I recommend is “category-postname”. What this means is that
the URL of a given blog post will appear something like this:
http://www.yoursite.com/category/post-name/
So if I create a blog post on our new website called “How to Make a Worm
Bin” in a category called “Vermicomposting” (we'll talk more about
categories later), the permalink would end up looking like this:
http://www.easyselfsufficiency.com/vermicomposting/how-to-make-aworm-bin/
In the case of pages (which don't fall under specific categories), the format
will simply be:
http://www.YourSite.com/page-name/
So a page called “Contact Us” would have a permalink like this:
http://www.easyselfsufficiency.com/contact-us/
In order to implement this recommended format, you first select the
“Custom Structure” setting (refer to image above). In the box you enter:
/%category%/%postname%/
Then click “Save Changes”.
Now all your website links (whether posts or pages) will appear in a
beautiful user- and search-engine-friendly manner.
NOTE: It's not a bad idea to switch the format of your permalinks pretty
early on for the sake of starting off on the right foot...BUT, have no fear you can switch this format ANY time down road. So don't worry if you have
published a bunch of posts (for example) before making the change. Once
the format is switched, all the previous permalinks will simply forward to
the new ones.
One other nifty permalinks feature worth mentioning is that you can
actually modify them to your liking when you create a specific post or page.
i.e. if your blog post name is “Uncle Willy's Super Cool and Awesome
Method for Growing Monster Tomatoes” but you wanted a permalink that
was a bit more focused, you could modify the “postname” section of your
permalink accordingly (on the post creation page – we'll look at that very
soon). Perhaps you'd change it from “/uncle-willys-super-cool-andawesome-method-for-growing-monster-tomatoes” to something like
/growing-monster-tomatoes/

I'll show you exactly how when we get to the section on...

WordPress “Posts”, “Pages” & “Categories”
It wouldn't have been very nice to make you wait after all that talk of
“posts” and “pages”, now would it?! lol
Hopefully by now you are starting to get some sense for the difference
between posts and pages on a WordPress website. If not, absolutely no
worries – this is something that a LOT of people end up confused about!
In its default format (and the way many webmasters leave it), a WordPress
installation appears as a “blog” - that is, as a series of articles (known as
“posts”) listed in reverse chronological order (newest posts near the top)
on the homepage – i.e. where you end up when you type your website
address into a browser like Firefox or Internet Explorer). As new blog posts
get added the older ones get pushed down, and eventually they disappear
from the homepage.
Blog posts are grouped according to their “category” (or “categories” if you
add them to more than one). There is only one default category present in
a new WP installation - “uncategorized”. You don't need to have more than
one – you may in fact simply want to put ALL your blog posts under a
single category called “Blog” if you are interested in more of a typical
website structure with less focus on the blog (as we'll see later you don't
even need to have a blog at all if you don't want to) - but it's probably not
a bad idea to at least change it to something more relevant.
NOTE: The “uncategorized” category is the only one that can never be
deleted, even if you create lots of other categories. So changing the name
is really your only option.
OK, so how does a “page” differ from a “post”?
WordPress “pages” are more rigid in terms of how they fit into your overall
website structure – they don't move, get bumped off the homepage etc. By
way of a silly example, try and imagine what it would be like if you used a
blog post for your “Contact Us” or “About Us” sections – or ANY other
section of your site you want your visitors to always have easy access to
whenever they visit. It just wouldn't work! After a short period of time
(with regular blog postings), these sections would vanish.

Typically, the important pages of your website will be accessible from
anywhere on the site, and will be clearly visible to your website visitors.
Although not set in stone by any means, the main pages of a website are
often displayed in some form of upper navigation bar. As mentioned, there
are no page “categories”, but you CAN create a hierachical structure of subpages (and sub-sub-pages etc). But let's not get ahead of ourselves here.
To illustrate all of this, let's start by creating a “Contact Us” page using the
Twenty-Twelve theme.
When you hover the cursor over the “Pages” tab in the admin sidebar menu
you will see the options, “All Pages” and “Add New”.

You can probably guess which one you need to click in order to create a
new page!
Once you are on the “Add New Page” page it should be fairly clear what you
need to do in order to create a basic WP page. Up near the top is a box
where you can put your title, and below that is a much larger box where
you will add your content (as you'll see later in the website follow-along –
in the case of our “Contact-Us” page, I will actually be installing a contact
form plugin and adding the code for it here as well).
NOTE: In its default format the page/post editor is what's known as the
“Visual Editor”, or “WYSIWYG” (“what you see is what you get”) editor. Just
above the writing window, over to the right-hand side you should be able to

find the “Visual” and “Text” tabs. I personally prefer to work in “Text” mode
all the time, since I often like to fiddle around with the code, but if you are
just starting out it's probably not a bad idea just to stick with “Visual”.
As you can see (based on the number of icons sitting at top of writing
window) there are various options available to you when creating a new
page or post. Anyone familiar with computer word-processing programs (eg
MS Word) should feel fairly comfortable with the main ones.

If you click the last icon you will end up with even more functions.

I'm not going to get into what all the various functions are for (in all
honesty, I don't use most of them!), but I should probably at least mention
the “Add Media” button that sits directly over top of the writing pane menu.
This is one way (and likely your primary way when just starting out) to add
pictures and videos to your various pages and posts. When you click on the
button you are taken to a tool that allows you to either drag and drop or
select files from your computer, uploading them into your media folder
automatically.
If you decide to go this route, rather than using an FTP program to upload
files to your hosting web-server (a process I would eventually like to
outline in a future release of this guide), my suggestion is to at least learn
how to use a photo-manipulation program, such as Photoscape (which I'll
show you a bit later on) so you can greatly reduce the file size, and thus
load time of (and overall burden on) your website when people try to view
the post or page where the image is has been added.
Ok – I promised I would show you how to modify your permalinks on a
page by page (or post by post) basis. Before you can do so, however,
obviously a title needs to be added (since that's what's used to create the
permalink).
Once the title gets added – as you can see in the next image – the
permalink address becomes visible, along with the “Edit” button. When you
click that button the section that is highlighted can be modified however
you want – as long as you stick with the accepted format (strings of
characters separated by dashes). One thing worth mentioning - if you ever
attempt to use an existing permalink (or title) more than once, WordPress

will automatically modify the newest one (by adding a number to the end)
so as to make it unique. There would obviously be conflicts if one URL was
used for multiple locations on the web!

Over to the right-hand side of the
writing window you will find the
“Publish” and “Page Attributes” sections
(I'll show you how this looks somewhat
different when you are creating a new
post).
I highly recommend training yourself to
use the “Save Draft” button on a regular
basis when you are working on pages
and posts. Trust me when I say that it's
not much fun when you forget to do so
and end up losing a big chunk of content
you were working on! Grrrr.
Assuming you save a draft and then
move elsewhere inside the WordPress
admin panel (or logout completely), you
can always find them again by clicking
on the “Pages” tab itself – or on the
sub-menu “All Pages” link. This is almost
exactly the same for posts – but you will
also find draft posts listed in your WordPress Dashboard area.

Some other nifty options/tools you will have access to in the “Publish”
section are “visibility” and the publishing scheduler. You can decide whether
you want content to be private or public (with private pages/posts you
assign a password) – and you can schedule your pages and posts to be
published whenever you want. This is handy for those who like creating
content in batches and then drip-feeding it to the site over time.
Using the “Page Attributes” tab you can assign a parent page if you want
(in cases where you are creating a sub-page). You can also change the
template. For some reason they have scaled back on the number of
available templates in the Twenty-Twelve theme – so you're actually only
able to choose from two, other than the default. I don't personally use the
“Order” section, but this is (supposed to be) a way you can change the
order that your pages appear in your navigation.
Ok – let's quickly get back to our “Contact Us” page. For now I am just
going to leave it blank (for a short time after typing this paragraph anyway
– lol), but I will still publish it so you can see how a new page title is
displayed in the navigation

Modifying the Appearance of Your WP Website
Something you may feel the urge to do almost immediately is change the
“look and feel” of your new website. As we saw earlier, you're not likely
going to get exactly what you are looking for right “out of the box”. That
being said, with a few tweaks it IS possibly to convert any of the default
“themes” into something more appealing.
So what exactly am I referring to when I say “themes”?
Themes are basically the WP version of a website template – i.e. various
formats/designs that can be changed up, giving your site a different “look
and feel”.
WordPress comes installed with several default themes (more on those in a
sec) – but there is also a WordPress library of themes where you can chose
from literally thousands of designs. That being said, my personal
recommendation is to focus more on getting your site up and running than
on spending hours on end trying to find the “perfect” theme. There is quite
a lot you can do with the various default themes so that's as good a place
to start as any.

When you are in the WP dashboard you should see some theme options
right in front of you. The “Customize Your Site” button takes you to a
section where you can make various theme-related changes.

If you select “change your theme completely”, you will be taken to the
admin page where your installed themes are listed. At the time of this
writing, the theme that is activated automatically when you install WP is
the “Twenty Eleven” theme. As you can see in the image below, whatever
theme is activated appears prominently at the top of the page (while the
other available themes are listed down below).

The “install themes” tab at the top of the page will take you a cool tool
(built right into the admin interface) that helps you search for and install
themes from the WP theme library, based on your particular preferences
(color, layout etc).
NOTE: As touched on earlier, I actually don't recommend getting too
caught up in searching for the “ultimate” theme in the WP theme library.
Apart from the fact that it can take up a lot of time (time that might be
better spent on content development etc), you never know how trustworthy
these themes will be. Being listed in the directory likely means they will be
free anything really malicious (in case you are wondering, I definitely DO
NOT recommend installing “free” themes you find via regular web
searches), but they will likely contain various links pointing to other
websites – some of them potentially sites you wouldn't want to be linking
to. My recommendation is either to work with the WP default themes or to
purchase a quality “premium” (“pro”) theme (you will find some
recommendations in the resource section at the end of this guide).

While we're on the topic of themes, and theme “tweaking”, I should
mention that another way of accessing the theme selection and
modifications pages (i.e. those links mentioned earlier weren't always
available in the dashboard) involves clicking on the “Appearance” tab in the
left-hand column of links. This will open up a sub-menu. You can see in the
image below the various helpful sub-sections you can access from here
(links in the sub-menu will likely be slightly different from one theme to the
next – the listing you see below was for the Twenty-Eleven theme).

I encourage you to spend some time playing around with various options
and settings so you can start to get a feel for the different ways you can
modify the default themes.
WordPress Plugins – An Introduction
While themes are responsible for the “look and feel” of your WP website,
plugins are mainly responsible for the functionality (although some can also
affect the appearance). Out of the box, your WP installation is pretty solid –

but with a small handful of additional plugins, you can really ramp things
up.
To access the plugins section simply click the “Plugins” tab in your
dashboard links. You can also access it by clicking the “Installed Plugins”
link in the submenu that appears.
As you can see (image below), WordPress will generally come with a couple
of plugins – these days it seems to be “Akismet” and “Hello Dolly”. Akismet
is a high quality security plugin, the problem is you need to get an “API
Key” (which is a bit of a pain) - and unless your site is going to be
completely non-commercial you may need to pay for a “pro” version

The “Hello Dolly” plugin is just silly (displays random lines from the song in
your dashboard when activated), and can certainly be deleted without any
pangs of regret! L

NOTE: Similar to WP themes, my recommendation is to be very careful
about the plugins you select for your website. Make sure you download
them from a reputable source (such as the WP plug-in library), and be sure
to chose only those you feel you really need. Even when only using safe,
well-known plugins, installing too many of them can hamper the
performance of the site. It can also sometimes result in conflicts between
different plugins.
[To Be Continued...]

~ BONUS TOPICS ~
1) Outsourcing...on a Shoestring Budget
Readers may get the impression that I'm suggesting we all become
website-building masters, and as such we should aim for reaching the point
where we are able to take care of EVERY aspect of website creation and
maintenance.
This is NOT the case at all. I think it is vitally important that we have a
solid understanding of the key parts of website creation, and a pretty good
idea of the costs involved – so we don't fall victim to those trying to
overcharge us and get us signed up for products/services we don't need –
but I heartily recommend some form of outsourcing for just about
everyone.
Like many of the topics in this guide, the topic of outsourcing is one that
could easily take up an entire course on its own. Needless to say, there are
lots of great options when it comes to finding highly talented designers,
programmers and other pros who can help us with our web-work. Here I
have chosen to discuss only one outsourcing resource – but believe me
when I say it is absolutely amazing. In fact, it may just be the only
outsourcing site you ever need to use (but I WILL give you some other
options as well).
Let me start by saying what you probably SHOULDN'T do. Firstly, I don't
recommend you simply pull out the “Yellow Pages” (do they even exist
anymore? Lol) and look under “website design”. Nor should you hire some

“website guy” who was recommended by a friend of a friend's mom's
brother-in-law. You should especially NOT hire ANYONE who emails you out
of the blue and explains that you need their help (typically happens once
you have some sort of website up and running already) – run away from
these people FAST!
What's the secret to hiring talented workers for incredibly low prices?
FIVERR!!
Fiverr is a website where you can get ALL manner of work tasks done for a
measily $5...yep, you read that right – FIVE DOLLARS!!!!
If you have ever tried to hire any sort of web person to help you out
before, you'll know that $5 might cover about 10 minutes of their time!!
Apart from the fantastic pricing, what makes Fiverr so incredible is the fact
that countless talented people are basically competing against eachother
for “gigs” (what the jobs are referred to as) – and the fact that you can
rate the quality of the work (this gets prominently published in the person's
profile where everyone can see it)– so they are extra keen to make sure
you are happy with the work.
Here are just a few of the things you can get for $5
– WordPress installation
– Header/logo graphic design
– WordPress website design (obviously some limitations here – more on
that in a minute)
– WordPress security measures (secure your website)
– Video intros (and a wide range of other video work)
– Facebook Fan Page design
– YouTube Channel design
And on and on and on...
It can almost become addictive just looking through all the crazy things
people will do for $5 (eg. dress up as Jesus and create a video promoting
your product, juggle chainsaws while presenting your marketing message
etc). Obviously, not all of them will be relevant for your needs – but the
good news is that it is VERY easy to find the best ones that are!

Here's how you find exactly what you need in 4 easy steps:
1) Go to fiverr.com
2) Use the big search box up in top right corner to find the type of gig
you are after.
3) Click on the “High Rated” tab (see below) – as the name implies this
will bring up the ones that have the very best reviews (which will
correlate well with quality of work you can expect from them)
4) Select one or more of the top 5 and order their gig.

A great way to absolutely get the BEST work is to order gigs from multiple
top-rated sellers (applicable mainly to creative work like design – obviously
not going to make much sense for something like WordPress installation).
At $5 a pop it's not like you are going to burn through a ton of money in
the process!
NOTE: As you might imagine, $5 isn't always going to get you everything
you need for a particular job (prime example being the “website design”
mentioned earlier). So, you may need to order one or more “Gig Extras”.
Let's say for example you are getting a logo done. If all you need is a basic
logo image file you can use on your website, you'll likely be fine with just
the initial $5 purchase. But if you need all the source files, or higher
resolution versions for printing etc it may cost more. Keep in mind that
even if a needed extra is as much as $40 or more, the total cost is still
usually going to be WAY less than it would be if you tried to hire a designer
the normal way – and assuming you get multiple designs (ie test out
different top rated Fiverr designers), you may even end up with a final
product you are happier with!

Other Valuable Outsourcing Resources
I am not going to claim that Fiverr is the “be all end all” of the outsourcing
world – but it's certainly a great place to get started, especially for those
with limited budget for this sort of work.
If you DO want to get a bit more serious about hiring excellent workers
(perhaps for larger jobs, or on more of a permanent basis) there are quite
a few options there as well.
99Designs – if you need the absolute best design work done, and don't
mind spending a few hundred dollars (or more), 99Designs is a fantastic
option. Unlike most other outsourcing websites, the way this one works is
that you set up a design contest that multiple (often MANY) designers will
enter and compete for your business. Only the designer with the winning
design (one you like the best) gets the money. Similar to my “poor man's”
version (using Fiverr and buying multiple similar gigs), your chances of
being happy with the final product are that much greater than if you simply
hire one designer to do the work.
Here are a few other sites where you can easily find top notch workers –
people who will work harder, and typically charge you a lot less than if you
simply find someone using the usual approach.
Odesk.com
Feelancer.com
Elance.com
Guru.com

MUCH MORE to come – again, please be sure to sign up for the K.I.S.S.
Websites email list where I will be sharing all the updated versions of this
guide, along with other helpful website-building/promotion info.

Recommended Resources
I was originally planning to add a big resource section at the back of this
guide (and I may still do so at some point), but then I remembered that I
have already created something similar on the main “Makes Websites Now”
website. It is a good sized list of tools - paid and free - I use and love (as
the name implies):

STUFF I LOVE

